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I completed my education at the University of Arizona in 1993 with a Ph.D. in Marketing. I joined Bond University,
Australia, in 2002, where I am a Professor of Marketing. Over the years I have held various positions including Head of the
Marketing Department, Director of the PhD Program and Associate Dean of Research (Bond Business School).
I have published in a variety of top academic journals, including the Journal of Marketing Research, Journal of Consumer
Research, the European Journal of Marketing, Organizational Behaviour and Human Decision Processes, and Psychology
& Marketing.
A perusal of my vita will indicate that my interests are broad, but nearly all the research falls under the rubric of
behavioural decision making. 
Experiencing foreign cultures is my passion. I have visited over 42 countries and given academic presentations in Asia,
North America and Europe.
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