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Political Economy of Power/Power Political Economy: For the social media-state 

relationship, the political economy of power is the exchange of information, financial, and 

social capital as part of a power accumulation process between actors. The mechanisms 

guiding these interactions manifest as political, social, and economic outcomes similar to 

traditional political economy (Cohen, 2017; Oatley, 2018). 
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CHAPTER 4: CONSIDERING INTERNATIONAL 

RELATIONS THEORIES  
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state. In doing so, this relegates SMPs to a menial role within society or as something to be 

quashed to protect the state. This conclusion leads me to evaluate the other major paradigm 

within IR theory, Liberalism.  
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insight into what future societal shifts may entail for their publics in the social media-state 

relationship.  

To achieve these aims, I first establish a set of definitions for the terms I use in this chapter 

and the coming ones. After which, I construct the general framework. Next, I develop and 

explain various facets of the authoritarian and libertarian, left and right views. Once these 

steps are accomplished, I then synthesise the competing ideas into a generalised framework 

suitable for developing the models in the coming chapters.  

5.1 CLARIFYING TERMS 

This section defines the key terms I use as the discourse evolves throughout this chapter.   

  








































































































































































































































































































































































































































